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About

This is a product design project for the Yellowstone website. It's not just a
design endeavor; I've personally coded every aspect of it using HTML, CSS,
and JavaScript. Through this project, | wanted to showcase my skills in front-
end development, focusing on user interactivity and engagement. From
interactive maps to dynamic photo galleries, I've put my heart and soul into
creating a seamless and captivating experience for visitors.
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Objective

NATIONAL
PARK

The problem is the outdated and inefficient website for a national park, which
hinders the park’s ability to effectively communicate information to visitors

and manage park resources. This can result in negative visitor experiences,
decreased park attendance, and reduced revenue for the park and surrounding
communities. The end goal is to create create a responsive website design
including HTML pages using semantic markup, styles, and implementation of
necessary JavaScript. Promote a user-friendly site that is easy to navigate and
increases the traffic on the national park’s website.
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The story

| have been really fascinated with animals and wildlife photography since my
childhood, especially since | used to live in the middle of a forest in my home
country. The area | used to live in was surrounded by nature and all kinds of animals,
sometimes bears, leopards and crocodiles too. This is why this project is really close
to my heart, | love an ecosystem where animals and humans can coexist peacefully.

| have been to almost every national park in my home country and wanted to

visit parks in the USA too. Yellowstone is the world’s first national park has always
intrigued me to visit it. | would like to promote the rich heritage and history it carries
with it to spread awareness about the love for nature among people today.
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Target audience

Statistics of Yellow stone visitors
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The target audience for the national park website would include a wide range of
groups:

O1. Nature enthusiasts and outdoor enthusiasts who are interested in visiting the
park for activities such as hiking, camping, and wildlife viewing

02. History buffs who are interested in learning about the park’s historical and
cultural significance

03. Families and individuals planning a vacation or day trip to the park
O4.Researchers and scientists studying the park’s ecology and geology
05.Educators and school groups planning field trips to the park

06.Media and journalists covering the park and its events.

07. Photographers who are interested in capturing wildlife and beauty of the place.

YELLOWSTONE

04



Factual Research

Yellowstone was the world’s first national park, established in 1872.

The park is home to the world’s largest collection of geysers, including Old
Faithful, which erupts every 35-120 minutes.

The park is also home to the largest supervolcano in North America, which has the
potential to erupt with a force thousands of times more powerful than a typical
volcano.

The park is home to a diverse range of wildlife, including grizzly bears, wolves,
bison, elk, and bighorn sheep.

The park’s hot springs and geysers are heated by a magma chamber located
several miles below the surface.

The park is so wide that it is located in three states, Wyoming, Montana and Idaho.
The park has a total of 300 geysers, which is more than anywhere else in the
world.

The park’s Grand Prismatic Spring is the largest hot spring in the United States and
the third largest in the world.
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Existing site
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Existing site
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Problems

The current Yellowstone National Park website, managed by the National Park
Service (NPS), faces several key challenges:

1. Outdated Design: The site’s design is outdated and doesn’'t meet modern web
standards, making it difficult for users to navigate efficiently.

2. Limited Accessibility: Accessibility features are lacking, making it challenging for
users with disabilities to access content.

3. Poor User Experience: Complex menus, cluttered pages, and slow loading times
contribute to a frustrating user experience.

4. Inconsistent Information Architecture: Content organization is inconsistent,
making it hard for visitors to find specific information quickly.

5. Limited Multimedia Integration: The site struggles to effectively incorporate
multimedia content, hindering its ability to showcase the park’s beauty and
experiences.

6. Lack of Community Engagement: Opportunities for visitor interaction and
community engagement are limited, missing out on fostering a sense of
belonging and stewardship.

7. Inadequate Mobile Optimization: The site isn’t fully optimized for mobile devices,

leading to a subpar experience for users accessing it on smartphones and
tablets.
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Sec. Research

TOP 10 VISITED NATIONAL PARKS BY NPS DATA
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Yellowstone National Park is a national park in the United States, located primarily

in the state of Wyoming and extending into Montana and Idaho. It is known for its
geysers, hot springs, and other geothermal features, as well as its wildlife, including
bison, elk, and grizzly bears.Yellowstone National Park, established in 1872, holds the
distinction of being the world'’s first national park. Despite its historical significance
and global renown, Yellowstone faced a surprising lag in embracing digital technology,
including the absence of its own dedicated website for a considerable period.
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Current site map
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The current site map of Yellowstone National Park's website presents challenges including complex
navigation, information overload, and inconsistencies in organization. These issues can hinder visitors'
ability to find relevant information efficiently and may lead to frustration. Improving the site map's

clarity, prioritization, and accessibility can enhance the user experience and facilitate easier navigation
for all visitors.
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Priority Matrix

Masl Tmportant

Least [mportant
o the User

Mgl Impariant
10 thie Usar

Least Impartant
‘o MPS.

There were alot of issues i found while navigating the website, i made a list of all of them and
then sorted them according to importance to user and NPS in a priority matrix to determine the
area for improvement opportunities.
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User Insights
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The solution

A standalone website to provide visitors with a more immersive and engaging
experience that reflects the park’s unique identity and offerings.

KEY SECTIONS

» Park info- Fees. alerls. maps, calendar, store, pholos, news
+ |Location and Transportation

+ Places to go

« Things to do

¢ Safety + accessibility

e |nvolve- work, volunteer, donate, planning, business

+« Hesearch education
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User Experience

FEATURES:

TARGET FOCUSED CONTENT

BUILDING LOGO/IDENTITY

USER EXPERIENCE

PROMOTING THE RICH CULTURE AND VISIT
WORTHY FACTS ABOUT THE PLACE
CONTENT GROUPING TO MINIMIZE JUMPS

Ul APPEARANCE:

EASY NAVIGATION
HIERARCHY
MODERN GRAPHIC ELEMENTS

HIGH RES, UP TO DATE PHOTOS
LAYOUT

YELLOWSTONE

12



New site map
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Layouting

Typography and font choices
play a pivotal role in shaping
the user experience of digital
content. Picking a web-friendly
font is a crucial step in making
sure search engines like Google
can efficiently scan and index
your website. If you skip this
consideration, you might end up
with fewer people discovering
your website’s content naturally.
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Branding

For the color scheme, | have taken inspiration from nature and picked up
the earthy colors which best represent the essence of the yellow stone
national park.

W Welcoming

Empathetic
&  Trustworthy

s
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Typography

YELLOW STONE

NATIONAL PARK

FONT: Franklin Gothic Demi Condensed
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Initial design
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Code

Folder Structure
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Challenges

Making the website work well on all kinds of devices was really tough. | had
to check it a lot to make sure it looked good and worked right on phones,

tablets, and computers.
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Features

Plan your visit Adventure Get Involved

With simple navigation. And

with the handy "Back to Top"
button, you can quickly jump
back to the start of the page

whenever you need to.

Interactive map feature that
not only showcases popular
spots within the park but
also provides real-time alerts

Based on my primary re-
search findings, I've rede-
signed our website to prior-
itize essential information.
The booking option is now
front and center, followed by
critical updates like alerts,
conditions, and regulations
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Ul kit

About

Plan your visit Adventure

About
Plan your visit
Adventure

Get Invalved

Get Involved
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Final design
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Changes

While doing the user testing with my class i had recieved some valuable
inputs to better the user experience, some of which i implemented:

The picture gallery i had in the starting made users to actually click
navigation arrows to go on to the next one which most of the users wont
really put in efforts for and miss out on the CTAs. Hence i worked on

the javascript part to add automic slider which slides the image after an
interval.

One valuable suggestion | received was to incorporate the current
weather conditions of Yellowstone directly into our platform. This
eliminates the need for visitors to take an extra step and search for this

information on external platforms like Google before planning their trips.

The icon set on the website appeared inconsistent initially, but I've
streamlined and standardized them to ensure uniformity and enhance
user comprehension.
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Automatic slider

Welcome to Yellowstone
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Api calling

i have used openweathermap as my source of current weather and called it on
my website using Api.
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The current temperature i1s 3.05°C

The weather Is currently o
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Consistency

Old lcon set

Newlcon set
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